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Europe: The ten countries with the most organic agricultural land 2012
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Europe: Distribution of organically managed agricultural land by country 2012 (Total: 11.2 million hectares)
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Europe: The ten countries with the highest shares of organic agricultural land 2012
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Development of organic land use types in Europe 2004-2012
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Development of organic crops/crop groups in Europe 
2004‐2012
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The ten countries with the largest organic markets 2012
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The European market for organic food and drink: The countries with the highest sales 2012
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Distribution of organic sales by country 2012
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Global market: Distribution of total retail sales value by single markets (total: 47.8 billion) Euros 2012
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Europe: Distribution of sales of organic food and drink by country 2012 (total: 22.8 billion euros)
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The ten countries with the highest per capita consumption 2012
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Europe: Growth of the Organic Market 2004-2012
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Europe and European Union: Market development 2004‐2012
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The ten countries with the largest per capita consumption for 2012
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OrganicDataNetwork, FP 7, 2012-2014

Funded under the 7th Framework
Programme for Research and 
Technological Development
› Running 2012-2014
› Coordinator: Prof. Dr. Raffaele
Zanoli, University of Ancona
› AIM: The OrganicDataNetwork
project aims to increase the
transparency of the European
market for organic food
through better availability of
market intelligence about the
European organic sector in
order to meet the needs of
policy makers and market
actors.

The OrganicDataNetwork project will:
› provide an overview of all relevant 
public and private organic data 
collectors;
› collect currently available data on 
organic markets in Europe, and produce 
a European database after having 
checked their reliability and consistency;
› develop a set of practical 
recommendations on data collection
and dissemination (Code of Practice
and a manual); 
› improve the availability and the
quality of published market reports
on the organic sector in a number of
case study countries;
› lay the foundations for a long-term
collaboration on organic market data
collection.


